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MyCEB spreads its wings to China market

Tapping on the China market through roadshows at four states cities

OkATSREEMIMER, HRPETS

CHINA, 27 July 2015 — The Malaysia Convention & Exhibition Bureau (MyCEB) is bringing
its roadshow back to China for the fifth time which will be kicked off from 3 to 14 August
2015. The roadshow will cover four states throughout China which include Guangzhou (3
August 2015), Chengdu (6 August 2015), Shanghai (11 August 2015) and Beijing (14 August
2015).
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MyCEB together with its industry partners will make their presence at the respective
locations in order to provide visitors and potential clients a better understanding and clearer

picture of Malaysia’s unique offerings. This year, MyCEB is driving its WeChat campaign to
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boost followers in order to further promote “Malaysia Like Never Before” (MLNB) and other

initiatives organised under MyCEB's brand via social media.

DAL RERERLSERFEGHFENEE, AMiLFEfEEs -~ EFmEgmn T
RS IR SEIR. SFEDRATSRELE T MEENRIEMMLEE, AMELHF
HiEr “BIFTRAMNSRAL” (MLNB) REXABALIZREEAMXEFFEIEMIES.

During this roadshow, MyCEB will be launching its “Malaysia Like Never Before” (MLNB)
campaign and the MNLB’s microsite in Chinese language, in which these are the two key

highlights of the visit to China.

SENEE, DRALSREEHEL “SIFREHDXRAL" (MLNB) &), H%% MLNB
R, XESRALSRERAFEZITHER.

“Malaysia Like Never Before” is tailored to the incentives market. The campaign highlights
five key Malaysian destinations for event planners: Langkawi, Georgetown, Kuala Lumpur,
Kuching and Kota Kinabalu. Though already familiar to regulars on the business events
circuit, the campaign has re-imagined these destinations, guaranteeing a fresh experience to

visitors.

“BIMRABNERAL” FARWRMIRFHIAMES, ARRRAESIHELDRA
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PH, B EFMEXTHXEM, MATRIFHTE, HHGEHEN—1FrHEE
Z3

A value-added scheme, Malaysia Twin Deal X continues from the Malaysia Twin Deal
++ programme launched in 2014, which comprised two programmes offering support
and rewards for visiting meeting and incentive groups. Larger groups stand to gain

more, with partial sponsorship for dinners, cocktails and cultural performances on offer,
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depending on the size of the group. Cumulative rewards for planners include an iPad
mini, a holiday for two to Kuala Lumpur and familiarisation trips for up to ten corporate
clients. Malaysia Twin Deal X is valid for groups booking.

BRUbZ Ah, A4 T ok v Y 43 J Jm 4k 4 L 30 £ O H —— TR P R X TR
(MTDX) , ZBURIE 2014 4EIE B+ HAE BTG, i gh 23 W5 i iz 1 BLSE
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PEMEXCEAR R X B 1B, HIATT %,

The corporate incentive trips to Malaysia have become some of the most prominent
activities in China's business circles. This year alone, Malaysia hosted two huge
incentive groups from China who visited Malaysia recently — Infinitus and Perfect China

companies.

B ORATMEURMRFEERATE - LHSETREZNER. 85F, DRAL
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“The business tourism relationship between Malaysia and China is rapidly increasing due
to the strong bilateral ties of both countries in growth areas. With the frequent direct
flights from China to Kuala Lumpur, we see the need to intensify our efforts to assist the
Chinese incentive planners who are looking for new and unique programmes in Malaysia,”
said Datuk Zulkefli Haji Sharif, Chief Executive Officer of MyCEB.

“HTFHPEMSRALIGEXAZTEIEE, MENELRERZABESEY. BEPE-FERK
B ARNEER, ATiLFERWRERHFRIAEEDRALKBFHFHFEIME, i
FEEMEAN. 7 RAT SRR CEO Datuk Zulkefli Haji Sharif 21215 .

“We believe tourists flown from China are expected to achieve a higher benchmark following

the dynamic tourism promotions being carried out in both countries. And China is among the
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top 3 markets for corporate incentive groups. This is a great platform for potential investment

and collaborative opportunities,” he added.

“BMEE, EhERERGHEAEET T, PERHDXRELMFEFEFHEE. PEER L
ZkimiataIe=, 2—MMEBNKAESENEZHEKRTEE. 7 Datuk Zulkefli
Haji Sharif M7TiE

MyCEB’s China Roadshow is part of the Bureau’s endeavour to proactively support the
Ministry of Tourism and Culture Malaysia’s 2015 campaign ‘MyFest’ as the country look

towards welcoming the targeted increase of 8% tourists into Malaysia by year 2020.

DRALSRETEXKERSRALSREX I RALMRIFXHLIBLENE “DRAL
2015 TR WI—EB5r, HATFSEILE 2020 £F3EN 8%ifi & £ B AR,

Y
The Malaysia Year of Festival — MyFEST 2015 will see a host of events and festivals
throughout the country. Themed ‘Endless Celebrations’, it aims to boost Malaysia’s tourism
industry by encouraging visitors to stay longer to enjoy festive offerings throughout the year.
The initiative honours Malaysia’s celebrations of festivals and events born from its rich and

diverse cultural heritage.

“2015 SRALTIREMyFest 2015)” FAEDRAL EEZEH—RIENFITRK. KL “ER
BRI AEXE, BNRBESMFEEDS XA LFEE SN EZZEENTRIES, B
SRATRIIN AR, DRALKTHRMNENN I BHETHES SHNTHES

“‘MyFEST 2015 is to make Malaysia the ideal go-to destination. Business visitors can extend
their stay to experience one of our many cultural celebrations and festivals, there is always
one right around the corner. Not to forget the shopping experience and sumptuous local food
that will definitely suit your tastebud,” added Datuk Zulkefli Haji Sharif.
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“2015 SR I TR (MyFest 2015) BRI 24 DR A T FTIE R — e £ AV iF B A9 it .

S IRE A LUE K E DR LM EEITESRAKRERNESNTR, FTiRMbElaEH IR
KEESN. HR, AETEIAREFIEARSEMMERIRT. 7 Datuk Zulkefli Haji
Sharif {58 .

Malaysia continues to attract more business events and meetings recorded an impressive
performance for the first quarter of 2015. For the period from January to March this year,
Malaysia provided support to 25 business events accounting for 13,407 delegates with
an estimated economic impact of RM 178 million to the Gross Domestic Product
(GDP).

ORAL ARSI EELZHEEZENRSIN, HE 2015 FE—FERWMIENL. 6F 1
BZE 3 BHAE, BXkAILA 25 NESER), Hit 13407 MARREHET X, ADXKAE
TERNE~2E (GDP) #RTH 1.78 L BHRE I

Malaysia notched 7™ place in the International Congress and Convention Association
(ICCA)'s 2014 Statistics for Meetings Organised. The good referrals and the roll call of
prestigious international events hosted is indeed testament of Malaysia as a world-
class business events destination.

SkATEERSYAS (ICCA) 2014 FLWALAGITHHETHIZE L. RIFOE
MARENERSNINSHEREIER T DRATHIE— MR RINEFE BRI,
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For any media enquiries, kindly contact:

Noor Nazatul Janah Binti Mahmood (Ms.Naza)

Manager — Public Relations and Communications

Malaysia Convention & Exhibition Bureau
Tel: +603 2034 2090 ext 125
Fax: +603 2034 2091

Email: nazatul@myceb.com.my
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About the Malaysia Convention & Exhibition Bureau (MyCEB)
XTokATSRKRRE (MyCEB)

MyCEB was established in 2009 by Ministry of Tourism & Culture, Malaysia to further
strengthen Malaysia’s business tourism brand and position for the international business
events market. A non-profit organisation, MyCEB serves as a central hub to assist meeting
and event planners to bid for and stage international business events in Malaysia and act as
a conduit for national product development. MyCEB’s goal is to improve its rankings as an
international meetings destination within International Congress and Convention Association
(ICCA) and to grow business tourism arrivals to Malaysia.

OkATSRE (MyCEB) T 2009 £ IR AT KT IENY, SHEH—PSMEDSRAT
EEFRERENPHANREER. BRATSRER—NMEEFIMELE, RREMBSE
SEERX AR, HEDKRATZETEMRERED, RNtUEEN~RRRIRE. HBHR2
RASKRATEERSVINS (ICCA) FEPRSIBRIHAHES, FHEMEDHE SR A

.

In November 2011, MyCEB unveiled its business events tagline, ‘Malaysia — Asia’s Business
Events Hub’ which encompasses its aim to communicate Malaysia's proposition as a
gateway to Asia for meetings — where many of Asia’s diverse cultures, languages and
lifestyles are represented and have merged through a long history of trade and meetings.

2011 11 B, SkRALSERAH THEBUERE, “DRELT—IMNNESEHO

7, BEEDRALRATMNSWHTA— NI URREMS TN, BESUAREERR
MEXR, HHEEANEZHMSWUAE.

Malaysia Major Events, previously known as International Events Unit (IEU) is a division of
Malaysia Convention & Exhibition Bureau (MyCEB). It focuses on identifying and supporting
major event bids for sports, arts, lifestyle and entertainment events. It also assists home
grown and home hosted events as well as other cluster events that strengthen Malaysia’s
global appeal as an international avenue for major events.
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o

For more information, please visit www.myceb.com.my and follow us on
www.facebook.com/MyCEB and Twitter (@MyCEB)

BEZER, HHnEXRETSREEMN www.myceb.com.my, Z7E
Facebook(www.facebook.com/MyCEB)# Twitter (@MyCEB) _E3F3A1,
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